Creatmg an Authentic Readlng Experlence
Lynn Bonesteel

A N B

The Higher Colleges of Te: h

! il umuu m”mm

M PEARSON

_—_—-ﬂ_—-‘—‘—‘ -.m

Longman |¥

MP3 AUDIO

:gr" '“; : " f*d 'ﬁJ“.Lr { 'f--. : _ ‘m I‘l







"/7’}?

A

Real Reading 3

Creating an Authentic Reading Experience

Lynn Bonesteel

Lynn Bonesteel

Series Editor

Paul Nation

Series Consultant

110
Y T
-

PEARSON

e —

Longman




Real Reading 3: Creating an Authentic Reading Experience

Copyright © 2011 by Pearson Education
All rights reserved.

No part of this publication may be reproduced,
stored in a retrieval system, or transmitted

in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise,

without the prior permission of the publisher.

Pearson Education, 10 Bank Street, White Plains, NY 10606

Staff credits: The people who made up the Real Reading 3 team, representing editorial,
production, design, and manufacturing, are Nancy Flaggman, Ann France, Shelley Gazes,
Dana Klinek, Amy McCormick, Martha McGaughey, Robert Ruvo, Debbie Sistino, and
Jennifer Stem.

Cover art: Shutterstock.com

Text composition: TSI Graphics

Text font: Helvetica Neue

lllustrations: TS| Graphics—pages 134, 158; Gary Torrisi—pages 37, 68, 107, 108, 151
References: see page xviii

Library of Congress Cataloging-in-Publication Data

Bonesteel, Lynn.
Real reading : creating an authentic reading experience / Lynn Bonesteel.
p. cm.
Includes index.
ISBN-10: 0-13-606654-2
ISBN-10: 0-13-814627-6
ISBN-10: 0-13-714443-1
ISBN-10: 0-13-502771-3
[etc.]
1. English language--Textbooks for foreign speakers. 2. Reading comprehension.
3. Vocabulary. |. Title.
PE1128.B6243 2010
428.6'4--dc22

Level 1
Level 2
Level 3
Level 4

—_—— e~ —~
. et Y S

2010017172

PEARSON LONGMAN ON THE WEB

Pearsonlongman.com offers online
resources for teachers. Access our Companion
Websites, our online catalog, and our local
offices around the world.

Visit us at pearsonlongman.com.

ISBN 10: 0-13-714443-1
ISBN 13: 978-0-13-714443-3

Printed in the United States of America
2345678910—V011—1514 1312 11



S e
e

-

TENTS

ACKNOWIEAGMENLS oo ssesesssssssssssssssssessssnes LN o R

B e
=

!9g G

TR goYe [V et o) A N vi R

The Real Reading Unit ............. e viii e

SCOPE ANA SEGUENCE .....coooereeeeveeersseesesseversssssesseseessssesessssnnes xiv j N ‘

Pop CUlRUTE ... ] i
CHAPTER 1 Move OVer, HOllyWOOd! .. 2 i he e
CHAPTER 2 Marketing the Future: Pop Culture Trends R R

INNE BRICS: wumummanmvamunansmomssmssmssistsiiogs 9 e e

UNIT 2 [l t] 1 T S S 19 R
CHAPTER 3 Running around the World ... 20 =
CHAPTER 4 Bigger Is Better, Except When It's Not ....... 27 S

Doing Real Business in the Virtual World.......3s
CHAPTER 5 YOUr SECONM Life...ersnrorirronee g7 e e
CHAPTER 6 Virtual Reality: A Powerful Tool.................. 43 A TTERCE

FIUENCY PrACHICE T ovevvevessvrrsessverssssesssssssnsnns OO - SO - °F 7 v

TR Checking OUt ..o 60 rmesorioes i
CHAPTER 7 Choosing to Be Different .................. 61 il SR g
CHAPTER 8 Welcome to Leisureville............c. 68  IRATL Rl R A

TR Great Minds ... 76 pdasle ot RO
CHAPTER 9 Reading COlOrS ... 77 b St eee it ol
CHAPTER 10 Not Enough Points on the Chicken.......... 86  f i S ad o e
Creature FEALUTE ... 03 N vaire s dehok el
CHAPTER 11 Crows'Brains and Geckos'Feet ... 94 e

CHAPTER 12 Creature COMFOITS ... 100 [EREHESC L Ee RN

............. pae
b
- e
Fluency Practice 2 109 aie R
...................................................................... o
4
i
‘‘‘‘‘‘‘‘‘‘‘
=
............... % y

A




Getting Away From It All ...

CHAPTER 13 Trendsin ToUrISM we.sssmsissamsmons 117
CHAPTER 14 Just Back: High Tide in La Serenissima..... 124

Civilized DINING......ooooo 133

CHAPTER 15 A Blossom LUNCH e, 134
CHAPTER 16 The First Home-Cooked Meal ... 141

Family Matters.........oeess 151

CHAPTER 17 WidOWS .ooooeoeoeeeoeeoeeeeeeeeoeoeeeeeeeeoesoseesseeeeesssmsmsennns. 152
CHAPTER 18 Lostand Found....veooeeoeeeeeerreen, 158

FIUBNCY PIACEICE 3 ..vuverernsrrisersesrsssssssssessssssssssssssssssssssassannes 166
: BUSINESS......ooeeeeeeeeeterseseesessss s 173
CHAPTER 19 Branding and Product Placement ... 174
CHAPTER 20 Case Study: 3M’s Entrance into the
__ RUSSIAN MATKET ... sesesn 180
Biology: The Science of Life........... 193
| CHAPTER 21 SymbiOSIS .....cccovvvmsrmmsssssesssmsssssssiseessseerese 194
CHAPTER 22 MiXing It Up....eermcrnmsssnmssesssmssssesseesssien 200
BOrn Special.......eeeee 209
| CHAPTER 23 Being a Genius Is Hard Work.............. 210
CHAPTER 24 Through the Eyes of Love.......rnn. 216
Fluency Practice 4. ssmanmmausnnissmapinsissimis 224
NEWIWVOIES ossnmmammmiiissonmimsssie i 232
Vocabulary Practice 1=12 .wvainsssismavississsinns 234
FHency Progress Charis casmsssamimsmsvassnsasinasmi 246
Fluency Practice ANSWEr KY ...........ccwreeseeereusseseusssessusans 247
Pronunciation TAbIe.............evveeeeseiseersevsreeirenssenisesssensssssens 249
VOCADUIATY INAEX ... ssessssssssnsssssssssssssssassans 250

(=T 1O

PR

S
«««««

aaaaa

aaaaa

;;;;;;;

aaaaa

vvvvvvvvv

aaaaaaa

............

aaaaa

ssssss
.

*****
v

»»»»»»

aaaaa

aaaaa

ﬁﬁﬁﬁﬁﬁ

@@@@@

aaaaaa

;;;;;;

aaaaa

G



READING GOAL Eraeeereer

gives students a purpose for rereading the
text before completing the comprehension
activities. Reading goals include completing
a graphic organizer, giving an oral or written

summary of a text, retelling a story, identifying

the writer’s point of view, and giving an
opinion on the content of a text, among
others.

4
: B. Read the statements about the reading. Write T (trus) or F (false). Then
i correct the false statemants to make tham true. The boldfaced words are
the target words.
. 1. A hurricans ts an example of a vielent starm.
4
r 2. Your house is built by the side of & river, You do not havs to
-
worry about floods.
i 3. Tornadoes and snowstarms are man-made events
4. If someone tells you to *Tuck in,” they want you to start eating
4
4 — 6. Businesspeopke with foresight are usually nat surprised by
9 changes in market trends.
o =
& wa READ AGAIN
: Read the “Trends in Tourism" Web page again and complote the
3 comprehansion exercises. As you work, keep the reading goal in mind.
E -
E
1 lLLrJ READING GOAL: To understand some unusual trands In touriam ||

Comprehension Check

A. Without looking back at the Web site articls, complste as many of the
sentences as you can. Some sentences need mare than one ward, if you
can't remember, loave that santence blank.

1. Tourtstmisahighty — industry,
2. Trips 1o places where both natural and man-made disasters have

atourred are examples of tourism,

a. According to the infermation on the Web site, "dark tourists™ enjoy being
sngulfed in

4. There are & lot of opporturities for stami-chasing tours in

5. Although it is possible to make a lot of money in
and ___ tourism, tour opérators need to be cautious
There are serious risks associated with both of these types of lourism.

(continved on nast page)

CHAPTER 13 & Trends in Tourism 121

T

X The Real Reading Unit

COMPREHENSION CHECK

Engaging and varied exercises help
students achieve the reading goal. Target
vocabulary is recycled, giving students
additional exposure to the high frequency
words and expressions.

B. On a separate sheet of pager, use the information to write a
one-paragraph summary of the reading. Do not look back at the text.
include only the main idea, the main paints, and ane or two details that
support each main point.

C. Rercad “Being a Genius is Hard Work.* Make sure your summary
accurately expressss the main idea and the main paints. If any of your
too close to igil use the i
techniques in tha skill box on page 211 to rewrits them.

d DISCUSS

Read the statements and rata them according 1o your opinion. Then talk
n small groups. Explain your opinions.

strongly agree agree disagree  strongly disagree
#‘ _ ﬁ

2 3 4

. Parents should help thelr children to Idantify their natural talants
and abifities as early as possible so that they can develop thoss
abliities at an early age

2. Parents should let their children discover their interests anct
abllitias on thair own.

3. Parents have a responsibility 1o provide their children with
access 10 as many different types of expariences as possible,
such as music lessans, sports, art classes, stc.

4. All children should have their intelligance tested at school

— 5. Children who axhiblt signs of genius should be taught with other
children wha are similary giftad

CHAPTER 23 m Belng a Genlus Is Hard Work 215

T

_

DISCUSS A variety of activities for small group or

pair work encourages students to use vocabulary from the
current unit as well as previous units.



9. She was so in her work that she did not even hear

the telephone.

10. We cannot know exactly how people lived in times,
but with virtual reality we can experience how it probably felt to live

centuries ago.

11. He was very sick, but he got better, because of his

wife’s support.

12. We were in the forest for a long time, but we didn’t

any birds.

wa READ AGAIN

Read “Virtual Reality: A Powerful Tool” again and complete the
comprehension exercises. As you work, keep the reading goal in mind.

rcg= e

READING GOAL: To prepare an outline of the reading

Comprehension Check

A. Check (v) the uses of virtual reality that are mentioned in the reading.

1. as entertainment

2. as a stethoscope

3. to help doctors plan operations

4. to help the sick and elderly at home

5. to sell things

6. in automobile safety tests

7. to learn more about the natural world

8. to learn about the past

9. to distract people who are in pain

CHAPTER 6 m Virtual Reality: A Powerful Tool 47



3. How does the writer feel about each of the lifestyles described in the
reading? Add check marks (v) to the chart. Refer to the reading when
explaining your answers.

Lifestyle Positive Negative Neutral (not

positive or
_ negative)

Bakhtiari
nomads

Hikikomori

Urban
homesteaders

Americans
in retirement
communities

VOCABULARY SKILL BUILDING

Vocabulary Skill: The suffix -free

The suffix -free means without. It is added to some nouns to form an adjective.

EXAMPLES:
carefree = without cares (worries)

child-free = without children

Most adjectives with the suffix -free are hyphenated.

Complete the sentences with a hyphenated adjective ending in -free.
Use the boldfaced words to form the adjectives.

1. He does not have cancer any more. He has been

for ten years.

. Many products today do not contain fat. They are

. This software will not give you any trouble. It is

. He can’t eat salt. He ison a diet.

o A O N

- You are not allowed to smoke anywhere in this hotel. The entire building

is

6. Stress is a natural part of life. It is not possible to live an entirely

life.

CHAPTER 7 W Choosing to Be Different 67



C. Circle the words from Exercise B that have very general meanings.
Underline the words that have more specific meanings.

D. Answer the questions about the writer's word choice.

1. Which words are more specific —the positive or the negative?

2. What words are more powerful—the positive or the negative?

3. What does the writer’s choice of words reveal about his point of view?
Circle the letter of the correct answer.

He The Villages.

a. approves of
b. disapproves of
c. does not have a strong opinion about

pga DISCUSS
Work in small groups. Ask and answer the questions.

1. At what age do most people in your home country retire? What do they
do after retirement?

2. In general, how are senior citizens treated in your home country? Who
takes care of them if they can't live alone?

3. What kinds of facilities are there for senior citizens in your home country?
Are there communities such as The Villages?

4. What do you think about life at The Villages? Would you like to live in a
similar community when you are a senior citizen? Why or why not?

CHAPTER 8 B Welcome to Leisureville 73
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synesthetically in both her past work, painting,
and current endeavor, sculpture.l

Karen Chenausky is a language researcher
and project manager living in Boston. Her
synesthesia also dates back to childhood and
involves the perception of colors when viewing
text or hearing spoken words.

Here Carol and Karen describe what it is like
to have synesthesia.

CAROL

“I came back from college on a semester
break.”

I came back from college on a semester
break and was sitting with my family around
the dinner table, and—1I don't know why I said
it—but I said, “The number five is yellow.”
There was a pause, and my father said, “No, it's
yellow-ochre2.” And my mother and my brother
looked at us like, “This is a new game, would
you share the rules with us?”

And I was dumbfounded.3 So I thought,

“Well.” At that time in my life I was having
trouble deciding whether the number two was
green and the number six blue, or just the
other way around. And I said to my father,
“Is the number two green?” and he said, “Yes,
definitely. It's green.” And then he took a long
look at my mother and my brother and became
very quiet.

Thirty years after that, he came to my loft

S e i

55

(§10)]

“Well, I agree with you about the four and the
zero, but nine is definitely not green!”

“Orange is my default color for pain.”

I had to have a root canal done once (not
my favorite game) but you know, sometimes
when you have a tooth pain you're not quite
sure which tooth it is?

The dentist said, “I can't really say that you
need a root canal in this tooth.”

I said, “This tooth is orange; please do it.”
And he hesitated. I said, “Look. If I'm wrong,
this tooth will never need a root canal.” So he
went ahead and he did it.

And sure enough, when the nerve was out,
and the anesthesia® had worn off, there was
no more orange. It's like orange is my default
color for pain.

KAREN
“Linguistics is a grayish-purple-blue word.”
Well, when I was first doing science, when
I was first in graduate school right out of
college, I had a really hard time deciding what
kind of project to work on within linguistics.®
But I knew that I liked linguistics because it's
sort of a grayish-purple-blue word. And I really
didn't think that I wanted to work in speech at
all, because “speech” is so yellowy and orange,
and I don't really like those colors as much.
And what's funny is that I work in speech
now, and I find it very interesting—but I

S

e

T

T T e
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in Manhattan and he said, “You know, the 70 also know that I've come to like yellows and
number four is red, and the number zero is oranges better. You know, I like a kind of a
white. And the number nine is green.” I said,

33‘ ?}"{.”V"{l’::“'%" '3; ?» 'ﬁ%"?’ "3 'Git ﬁ@'? it e i e g 8%?'3%""':‘.“ V”g_‘?;v."‘*'f»:‘ﬁ?—‘ h";..“ ?‘"“&‘ftﬁ;ﬁ g?ﬁ 8?"‘ @?'W*%E&WR&‘*W‘@ T T k&'&% ? 3&% i !0‘ 3% !%% i i '93&*}{

1 sculpture: the art of making solid objects out of stone, wood, clay, etc.

2 yellow-ochre: a greenish-yellow color

3 dumbfounded: too surprised to speak
4

3

6 linguistics: scientific study of language systems

UNIT 5 B Great Minds

anesthesia: medicine that stops pain or puts a person to sleep

root canal: dental treatment in which the diseased root of the tooth is removed



w4 READ AGAIN

Read “Just Back: High Tide in La Serenissima” again and complete the
comprehension exercises. As you work, keep the reading goal in mind.

ﬂ!!_ﬂ READING GOAL: To understand the atmosphere that the writer creates

Comprehension Check
A. Read the statements about the reading. Write T (true) or F (false). If it is
not possible to tell, write ?. Then correct the false statements to make
them true.
1. This was the writer’s first visit to Venice.
2. The ltalian words acque alte refer to the periodic flooding that
occurs in Venice.
__ 3. Weather forecasters had not predicted any flooding on that day.
4. The writer was staying in a nice hotel.
5. This was the first time the hotel had been flooded.
______ 6. The writer was upset by the situation.
7. The hotel workers were upset by the situation.
8. There was no electricity in the hotel.

9. Because of the flooding, the writer could not do much

sightseeing.

10. The flooding at the time of the writer’s visit was worse

than usual.

B. Check (v) the statements that the writer would probably agree with.

1. Venetians have easy lives.

2. Venice is unlike any other city in the world.

3. Venice is an uncomfortable place to visit.

4. Venetians are very adaptable.

128 UNIT 7 m Getting Away from It All



Comprehension Check

A. Check (v) the answers that you can infer from the text. Support your
inferences with details from the text.

1.

138

Where does the story take place?

in a small town

in a large city
in the United States

Details:

. Who is Fernando?

a chef

the owner of a grocery store

the writer’s husband

Details:

. Why does the man in the gastronomia feel pity for the woman?

because she can't afford to buy eggs

because she doesn’t know how to cook the local food

because she is an outsider and doesn’t understand the local
customs

Details:

UNIT 8 m Civilized Dining



Lost and Found
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w4 PREPARE TO READ oD
) ) ) decipher 3 )
A. Look at the words and phrases in the list. Write the number(s) next to o
each word to show what you know. You may be able to write more than eliminate ¢
one number next to some of the words. You will study all of these words fragile
in this chapter. -\
freak out °

1. | can use the word in a sentence.

»
overflow .

2. | know one meaning of the word. 25
provision
3. | know more than one meaning of the word. e
qualify )
4. | know how to pronounce the word. W
reunite -
B. Work with a partner. Look at the picture. Ask and answer the questions. rigid

If you don’t know a word in English, ask your partner or look in your t AL
dictionary. Then write your new words on page 233. 0 :
trail behind  5\/?

oy

1. You are going to read the first chapter of a novel about a reality show
called Lost and Found. In this reality show, the contestants have to find unison
the items in the pictures. Find the words in the first paragraph of the . },)\
reading on the next page and write the names of the objects next to the 4 \f
pictures above.

2. Do you know what a scavenger hunt is? If not, ask a classmate or look it
up in your dictionary.

158 UNIT 9 m Family Matters
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3M was not the only multinational
corporation to enter the Russian market at that
time. Others tried and failed. Some experienced
very high turnover rates among their Russian

75 employees. Others were not prepared for the

unstable environment. They found themselves
paying protection money to criminal gangs? and
bribes to politicians. In the early 1990s, many
companies believed it was virtually impossible to

50 do business in Russia.

The importance of cultural awareness

3M avoided many problems other multinationals
experienced in Russia. Gratchev believes it was
because the company understood Russian culture

45 and adapted to local conditions. This cultural

awareness gave 3M an important edge in an
unstable environment.

First of all, 3M designed policies to fit the
local situation. They understood the powerful

00 appeal of freedom to Russians at the time. In the

workplace, they stressed individual freedom and
independent thinking. Employees were free to
spend part of every work day on projects they
had designed themselves.

93 3M directors knew that Russians were

good at surviving and even thriving in unstable
environments. Thus, they recognized that local
expertise would be essential to their success.
They decided not to bring in managers and
directors from outside the country. Instead, they
designed a rigorous interview process to find
Russians for top-level positions.

Potential employees had as many as eight
separate interviews. They had to convince the

105 interviewers that they shared 3M's core values of

110

120

130

innovation, creativity, and contribution from each
employee. In the end, 3M was able to hire the
best people locally.

3M also decided to continue a Russian
tradition of businesses contributing to local
communities. 3M has given equipment to
Russian schools and helped to fix damaged
churches. These acts have helped 3M build
strong, positive brand awareness in Russia.

Working in an unstable environment
At the time, it was easy to disregard Russian
laws and make easy money. That is what other
multinational companies were doing. But 3M
did exactly the opposite. They trained both
employees and customers in business ethics.
They insisted on openness and ethical behavior.

However, they also understood that their
employees were part of a larger society. Refusing
to participate in unethical or illegal activity could
be dangerous for individuals* and their families.
When necessary, 3M provided employees with
personal security protection.

3M protected its workers in other ways
as well. At a time when many Russians were
losing government benefits,5 3M offered
excellent health care. It also helped workers
pay for housing. These are clear examples of
the company’s willingness to adapt to local
conditions.

Conclusion

3M’s cultural awareness has been essential to

its success in Russia. Today, 3M is considered a
model for other multinationals who wish to enter
the Russian market.

3 criminal gangs: groups of people who spend time together for criminal reasons

4 individuals: people

5 benefits: money, health insurance, or other advantages you get from your job

i o s

CHAPTER 20 B Case Study: 3M’s Entrance into the Russian Market
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such as Applied Behavior Analysis (ABA).
The program helps to increase or decrease a
particular behavior, to improve the quality of
a behavior, to stop an old behavior, or teach 80
a new one by breaking down complex tasks
into smaller parts and teaching each one in a
repetitive manner.
Sarah remembers that Ping Lian could
hardly hold a pencil correctly to write, or 85
use a pair of scissors to cut when he first
started. In order to strengthen and develop
his fine motor skills, his curriculum included
tracing? and coloring activities.
At the age of eight in mid-2002, Ping Lian 90
suddenly acquired an obsession for art.
Sarah remembers it well: “One day, after he
had finished eating an ice-cream cone, he
just started drawing the pictures printed on
the ice-cream wrapper,” she said. 95
From that moment on Ping Lian’s progress
in drawing and painting accelerated at
an amazing pace. Sarah sent him to art
classes in 2003 and started planning art as
a livelihood for him. “The art teachers were
nervous when | told them of my plan but |
assured them that | was willing to wait five,
ten, or even twenty years,” she says. But
to her surprise, Ping Lian's art works were
quickly recognized. By September 2004, he
had already participated in six art exhibitions.
In November 2004, one of his watercolors3
sold for RM 100,000.4

100

105

— S

Although Sarah’s dream of Ping Lian
becoming an artist has become a reality, she
has not stopped striving to do better. Her
research on autism and art on the Internet led
her to learn about the savant syndrome® and
world-famous researcher on the subject, Dr.
Darold A. Treffert. She decided to get in touch
with Dr. Treffert, who is based in the United
States.

Dr. Treffert recognized Ping Lian as a
savant in September 2004. Dr. Treffert
said the artwork stands on its own and
demonstrates a remarkable ability. “Ping
Lian's work does show extraordinary
artistic talent in and of itself .6 But when
seen in contrast to his limitations in other
areas, his artistic talent becomes even more
exceptional,” Dr. Treffert said in an e-mail
interview.

Today, Ping Lian is recognized worldwide
as a gifted artist. He has had art exhibitions
in the United States, Australia and the United
Kingdom. And although Ping Lian still has
limited communication and social skills, Dr.
Treffert believes his savant ability will help
him in the future. Ping Lian's mother also
reports that his behavior and social skills are
much better. He is an affectionate person
who is no longer hyperactive, and he often
helps his mother around the house. She
anticipates that this trend wil continue.

I fine motor skills: the ability to use one’s hands to do complicated and delicate things

2 trace: to copy a drawing by putting a piece of paper over it and drawing the lines you see through the paper

3 watercolor: a picture painted with paint mixed with water

4 RM 100,000: Malaysian Ringitt (RM 100,00 = about $30,000)

5

savant syndrome: a rare condition in which people with developmental disorders (including autism

spectrum disorders) have one or more areas of expertise, ability, or brilliance that are in contrast with their

other limitations

0 in and of itself: considered alone

UNIT 12 ® Born Special
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#4 READING 2

Before You Read

A. Read the definition. You will see this word in the reading.

fraudulent: intended to deceive people in

order to steal money from them

B. Preview “Who Am | Today?” Check (v) the questions that you think the
reading will answer.

1. Why is Frank Abagnale famous?

2. How many children does Frank Abagnale have?

3. What is a confidence man?

4. How many confidence men are there in the world?

5. How many careers has Frank Abagnale had?

6. What are prisons in France like?
7. What does Frank Abagnale do today?

Read

A. Read “Who Am | Today?”. Time yourself. Write your start and end times
and your total reading time. Then calculate your reading speed (words per
minute) and write it in the progress chart on page 246.

Start: = End:__ Totaltime:____ (inseconds)
Reading speed:
801words+________ (totaltimeinseconds)x60=____ words per minute

s el Uie i TR

Who Am I Today?

R

bt i A ety A

| Today Frank W. Abagnale, Jr. uses his and a lawyer. And he did all of it without any b
‘§ expertise to help governments, banks, and professional training. How? Abagnale was a 1
other businesses to anticipate financial crime confidence man.
;:Z; and protect themselves from becoming victims. Confidence men, or con men for short, .
5 Infact, he is a worldwide expert on financial 15 get people to trust them. Then they steal 4
3 crime, and no one questions his professional their money. Abagnale was one of the most s

ethics. successful con men in United States history.
Lg But this is not Abagnale’s first career. Before Between the ages of 16 and 21, Abagnale 1
1 his twenty-second birthday, he had tried being cashed an astonishing $2.5 million in |
'\ 10 adoctor, a college professor, an airline pilot, 20 fraudulent checks. He fooled people in every ‘

s — T ——

T i e e e
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THINK ABOUT MEANING

Read the questions and answers. Two of the answers are correct, but one is incorrect.
Cross out the incorrect answer. The boldfaced words are the target words from this unit.

1.

What can wear off?
clothing/medicine/perfume

. What happens when you activate something?

You turn it on./It becomes active./It slows down.

What should you do with a defective product?
exchange it/fix it/use it

What flows?
furniture/music/water

When people grin, what do they show?
feelings/ideas/teeth

PRACTICE A SKILL: Adverb placement

Are the boldfaced adverbs in the correct place in the sentences? Write a check (v) if the
boldfaced adverb is placed correctly in the sentence or an X if it is placed incorrectly. If
the adverb is placed incorrectly, move it to the correct position.

1. She answered his question sympathetically.

2. His thoughts freely flowed.

3. The two machines simultaneously were activated.
4. The effects of the drug wore off slowly.

5. She answered hesitantly.

6. Your endeavors greatly are appreciated.

PRACTICE A STRATEGY: Guessing meaning from context

Read the sentences. Guess the meaning of the boldfaced words. Underline the words in
the context that help you understand the meaning.

1.

238

After the diagnosis, his condition deteriorated rapidly. He died soon after.

Deteriorate probably means

. A feeling of sadness swept over him, and he began to sob.

Sob probably means

She never seems to learn from her mistakes. | just heard that she is involved in yet another
foolhardy endeavor.

Foolhardy probably means

It won’t be difficult to incorporate your suggestion into our proposal. We'll just need to tweak
one of the sections.

Tweak probably means

Vocabulary Practice 5



